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Readers view purchasing the newspaper as 

a way to immediately help a person who is 

poor or homeless while supporting LONG-

TERM SOLUTIONS to end poverty. Readers 

recognize Real Change as an IMPORTANT 

ALTERNATIVE  to 

mainstream media 

and support the 

SELF-HELP ETHIC 

that underlies the 

paper. 

OUR READERS

WHY PEOPLE BUY

OUR READERSHIP IS LOYAL, 
WELL-EDUCATED 

AND SOCIALLY CONCERNED.
43% of Real Change readers purchase ev-
ery issue. 42% say they read half or more of 
the paper. 

Readership bridges the class divide. In 1999, 
the King County median household income 
was $53,157. 56% of Real Change readers 
reported below-median income, and 44% 
reported annual household incomes greater 
than $50,000.

Our readers tend to be mature. 52% are over 
age 45, and 29% are 31 to 45.

45% use us as a resource for activism and 
outreach opportunities.

88% of readers consider Real Change their 
major source for news on homeless issues. 

53% of readers consider Real Change their 
major source for political commentary. 
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CIRCULATION

AD RATE DETAILS

 Ad Size Cost per Insertion Dimensions
52x 26x 13x 8x 4x 1x WIDTH HEIGHT

1/2 page horizontal 1/2 page vertical 1/4 page horizontal 1/4 page vertical 1/8 page Small square Business card Square column

Frequency discounts apply with written agreement for consecutive ad placement.

Nonpro� t discount of 15% applies to 501(c)(3) and government organizations.

Prepayment discount of 5% applies when contract is paid in full upfront.

Placement (a guarantee that an ad will appear in a particular position) costs an 
additional 15% above the net cost (including applicable discounts) and is sold on a 
space-available basis.

4-color process ads are sold on a space-available basis at an additional cost of 
20% above the net cost of the ad. 

2007 DISPLAY ADVERTISING RATES

DEADLINE for electronic copy is 3 p.m. Monday, with a space 
reservation deadline of Friday. Classi� ed deadline is Friday for 
publication the following Wednesday.

CLASSIFIED AD RATES are $21 for a single placement and 
$13 per placement for contracts of 4x or more. This rate is based 
upon 1 column inch (approx. 30 words). Additional inches will 
multiply the basic rate. No discounts apply.

INSERTION RATE is $50 per 1,000 8-1/2� by 11� � iers, and 
must be inserted for the full circulation of that issue.

ELECTRONIC SUBMISSIONS
� We prefer advertising copy in digital form, conforming to 

sizes listed in this rate card. All color advertising must be 
in digital form.

� Submit your camera-ready copy as a Mac-compatible PDF 
(use �press-optimized� settings with Acrobat Distiller) or 
EPS � le.

� Fonts must be embedded or converted to outlines in PDF 
or EPS � les.

� Graphics must be included, not linked, in PDF and EPS � les.
� Resolution for gray-scale and color images submitted 

electronically should be 300 dpi. Black-and-white 
monochrome images should be 1,200 dpi.

� We accept ads by e-mail, CD-ROM, Zip or 3.5-inch � oppy.

SIZES
� Display advertising must match our standard sizes. If it 

is not the correct size when submitted, it will be resized 
and/or rebordered as necessary.

COLOR
� Ads must be submitted in one of the electronic formats 

listed above.
� Ads must be edited to a CMYK format.
� Small fonts (less that 14 points) built from multiple color 

layers will appear somewhat fuzzy in print. We recommend 
that all smaller text be created from a single color layer or 
black.

� A high-quality digital proof must be included with 4-color 
ads. If no such proof is supplied or a low-quality color proof 
is supplied (i.e., desktop inkjet or color laser) the publisher 
will not accept responsibility for incorrect color balance.

REVERSE TYPE

� B&W ads: Do not use white letters on reverse black or 
gray background (reversed type) with fonts smaller than 
12 points.

� Color ads: Do not use white or light-colored letters on a color 
background with fonts smaller than 14 points.

TECHNICAL INFORMATION

GENERAL POLICIES
PAYMENT AND REFUNDS

� We accept major credit cards.

� No cash refunds. If you change your mind about running 
a prepaid ad, ad credit will be issued.

� Billing for non-prepaid ads will be issued monthly.

LIABILITY

� Liability for ads created in Real Change is limited to the 
value of the advertisement, and will be disbursed, in ad 
credit, as a percentage (determined at our discretion) 
of the ad�s value.

� We are not responsible for errors in camera-ready ads.

NOTICE

� We reserve the right to refuse to accept advertising.

CONTACT US

E-MAIL adsales@realchangenews.org

WEB SITE www.realchangenews.org

PHONE (206) 441-3247 x202

FAX (206) 374-2455

HOURS Mon.-Fri., 9-6

ISSN 1085-729X

ADDRESS
Real Change
2129 2nd Ave.
Seattle, WA  98121

�PEOPLE SEEM TO TAKE NOTE OF WHO 

IS ADVERTISING IN REAL CHANGE. 

BEING REMEMBERED FOR SUPPORTING 

REAL CHANGE MAKES MY 

ADVERTISING EVEN MORE EFFECTIVE.�

�Will Kemper, Windermere Real Estate

24
4,

35
3

30
4,

53
2

29
9,

15
7

35
5,

46
9

42
2,

33
9

46
0,

67
6

46
7,

58
8

FREQUENCY

2005 BEST GRASSROOTS MEDIA OUTLET 
SEATTLE WEEKLY CRITICS PICK

2005 ORGANIZATION OF THE YEAR AWARD 
MUNICIPAL LEAGUE OF KING COUNTY

Received two Society of Professional Journalists 

Awards for Excellence in 2006 and received the 

Friend of Housing award from the Washington 

State Housing Finance Commission.
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Specs 4C/150 dpi

Trim 25.375 X 11
CW AE ED

Live 25.125 X 10.75

Bleed 25.625 X 11.25

Materials

Pub RealChange Ad Revised Rates

Mech 1106151
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REAL CHANGE � MISSION. 

Real Change exists to create 

opportunity and a voice for 

low-income people while taking 

actions to end homelessness 

and poverty. 

FULL PAGE  444  504  585 646  706  864  9-3/4�  14�

HALF PAGE HORIZONTAL  222  252  293 323  353  504  9-3/4�  7�

HALF PAGE VERTICAL 222  252  293 323  353  504  4-3/4�  14�

1/4 PAGE HORIZONTAL  132  150  174 192  210  300  7-3/4�  4-3/4�

1/4 PAGE VERTICAL  132  150  174 192  210  300  4-3/4�  7�

1/8 PAGE  67  70  82 90  98  140  4-3/4�  3-1/2�

SMALL SQUARE 44  50  58 64  70  100  3-1/2�  3-1/2�

BUSINESS CARD 30  34  38 42  47  67  3-1/2�  2�

SQUARE COLUMN 22  25  29 32  35  50  2-1/4�  2-1/4�

CLASSIFIED     13   21
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